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Intro to Content 
Creation

 Content creation is essential for 
engaging your audience.

 Visual content helps build brand 
awareness and drive sales.

 You don’t need expensive equipment 
to start.

 We’ll cover photography, videography, 
editing, and uploading to social media.



You DON’T need all of this… 



Content 
Creation 
Tools
Smartphone: Great for 
beginners, portable, and 
accessible.

DSLR/Mirrorless Camera: 
Higher quality, more control 
over settings.

GoPro: Ideal for action shots 
and unique angles.

Drone: A whole new world of 
possibilities.



Recommended 
Accessories

Tripod/Gorilla Pod: Stable shots for both 
photo and video.

Tripod Phone Mount: Stabilise your phone 
as you would a camera.

Microphone: Improves audio quality in 
videos.

Lights: Enhances visual quality and 
improves color, especially in low light 
situations.

VLOG kits are available at photography 
stores or online (Amazon etc)!



Content Delivery 
Methods

Before you start shooting, think about 
how the content will be delivered.

Social Media: Short, engaging content 
works best. Is it for a reel, a story, a post, 
or a combination?

Website: Use high-resolution images or 
longer, informative videos.

Print: Ensure high-quality, high-
resolution content.



Creating a Story & 
Content Pillars

Plan your content before shooting.

Establish content pillars (product 
showcases, behind-the-scenes, stories).

Define your brand style - colors, themes, 
tone.

Create a cohesive story for your brand 
through consistent content.



Example of a consistent, branded Instagram feed



Photography 
Basics

Composition: MOST important thing!

DSLR/Mirrorless: Understand key settings like 
focus, aperture, shutter speed, ISO.

Phone: Understand what settings you can 
change, including focus, light, HDR, image 
quality, grid.

People: For social media, having people in your 
content is more engaging.

Practice: Experiment with settings to achieve 
better lighting and results.

YouTube is your friend!



Example using the Rule of Thirds for composition





Videography 
Basics

Apply the same composition techniques as 
still photos.

Use the right aspect ratio for platforms (e.g., 
vertical for Instagram stories/reels).

Does the video need audio? Test your 
surroundings and check audio after 
shooting.

Shoot at the highest quality available.

Check the background of your scene!

YouTube is your friend!



Editing Photos

Use apps like Lightroom and Snapseed.

Crop, adjust brightness, contrast, sharpness, 
colours, and/or apply filters.

Save your presets for consistency, or consider 
purchasing presets.

Consider the output settings (crop, quality etc) 
based on the delivery method.

SCRL is a great app for Instagram carousels.

Dive into tutorials – just search YouTube for 
tutorials for the app you are using!



Editing Videos

The BEST app at the moment is CapCut 
(desktop or mobile). Free or paid version 
available.

Others include iMovie, Adobe Premiere Rush, 
InShot.

Crop, trim clips, add music, captions, 
transitions. Use templates.

Optimize videos for each platform in terms of 
crop, resolution and file size.

YouTube tutorials for the win!



Okay, I know this looks hectic… But with tutorials and just giving it a go, you’ll be amazed how quickly you are creating AMAZING stuff!





Posting to Social 
Media

Ensure content is optimized for each 
platform (aspect ratio, size).

Instagram: Square/portrait images, 
carousels, 9x16 vertical for reels.

YouTube: Longer landscape videos.

Use hashtags and engaging captions to 
increase visibility.

Use Instagram editing features (music, 
text).



Building a 
Content Library

•Store content in cloud storage (Google Drive, Dropbox) so it can be easily available to different 
people, or on different devices.

•Organise your content logically. File names, folders, type, date, or campaign. TRUST me, you will 
thank yourself for this later!

•Have a steady stream of content ready for planned and spontaneous posts.



Engaging 
Your 
Community
Encourage user-generated 
content (UGC). Engage with 
content creators and influencers.

On social media, respond to 
comments and start 
conversations.

Pay attention to what content has 
better reactions, and what falls 
flat.

More interaction = stronger 
community and higher visibility 
for your brand.



Thanks so much – it was a pleasure coming to speak 
for GWM Tourism. Hope you learnt something. Go to 
the next slide to learn even more! And feel free to get 
in touch - https://linktr.ee/robembury

https://linktr.ee/robembury


Handy Information & Links

Content Creation Tutorials

DSLR/Mirrorless Camera Basics

Smartphone Photography Tips

Smartphone Videography Tips

Composition Tips for Better Photos

Best Vlogging Camera Setups

There’s so much more on YouTube!

Apps for Editing Content

Snapseed – Photo Editing | iPhone | Android

Lightroom – Photo Editing | iPhone | Android

CapCut – Video Editing | Phone or Desktop

InShot – Video Editing | Phone or Desktop

Canva – Add Text, Create ANYTHING!

Again, search tutorials for each app!

https://www.youtube.com/watch?v=9DQXlRpY2qc
https://www.youtube.com/watch?v=_ZYGsx1i5L8
https://www.youtube.com/watch?v=0nG7pAXRgvE
https://www.youtube.com/watch?v=VUg33pNa5zE
https://www.youtube.com/watch?v=XeldNDulxAw
https://apps.apple.com/us/app/snapseed/id439438619
https://play.google.com/store/apps/details?id=com.niksoftware.snapseed&hl=en_AU
https://apps.apple.com/us/app/lightroom-photo-video-editor/id878783582
https://play.google.com/store/apps/details?id=com.adobe.lrmobile&hl=en_AU
https://www.capcut.com/
https://inshot.com/
https://www.canva.com/
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